


How do we love? How sexually educated are our teenagers? How has
the Internet changed our sexuality? These are just a few of the many
guestions that ““Sexreport” answers in five one-hour shows.

“Sexreport” was inspired by Oswalt Kolle, the nation's most influen-
tial sexual educator of the sixties and seventies. In cooperation with
the German Society for Socio-Scientific Sexual Research and the City
University in London, an internationally adaptable questionnaire with
== 200 questions was developed. Over 50,000 men and women over
. 14 years of age participated in the online study, which has been eval-
uated by the international standards of descriptive statistics.
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The results of the “Sexreport" are illustrated by a graphic package

(: -.! . and exclusively presented in five episodes. The first episode is an

—— overview of the most evident changes in our sexual behavior over
al J r b 1 the last 40 years, since the beginning of the sexual revolution.

Sexreport
Docutainment
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Episodes 2 through 5 each focus on a special topic: female sexuali-
ty, male sexuality, teenage sexuality and sexuality in relationships.
Various clips of erotic impressions visualize today's aspects of sex.

In each episode of the “Sexreport"”, singles and couples are inter-
viewed and several medical and/or behavioral experiments are con-
ducted. A lie detector test reveals if we tell the truth about our sex-
ual desires and fantasies. A medical test shows how excitable women
actually are. A couple initiates an experiment to determine whether
constant sex really is an antidote for stagnation in bed...

“Sexreport” details the milestones in our sexual development - from
the sexual revolution to the almost non-stop preoccupation with sex
today. “Sexreport”, the largest study on sexual behavior ever under-
taken in Germany, is guaranteed to fascinate viewers with unexpect-
ed answers to all the questions they have always been afraid to ask...
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